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	Entry Qualifications and Aptitude


	The syllabus specification is divided into four themes, with three terminal examinations at the end of Year 13. The final examination is based on a Pre-released Case Study. This syllabus specification builds on work covered in the AQA GCSE Business course that many students have followed.  This is not a requirement, however, for commencing the subject in Year 12. 

As with the study of any A level subject, the student contemplating Business Studies must have an interest in the subject, a desire to know what makes business tick. Without this motivation, success will be difficult to achieve.

(Details of Edexcel Business Studies specification can be found on the Edexcel website and then https://qualifications.pearson.com/en/qualifications/edexcel-a-levels/business-2015.html )

	Methods of Assessment and Examining


	The course is linear with all three examinations being taken at the end of Year 13. 

We believe that there are considerable educational advantages to be gained from this linear type of syllabus. It enables Business Studies students to develop a deeper understanding of the subject and adopt a more long-term perspective on their learning. Our students should thrive with such a system allowing them to concentrate less on up-coming examinations and more on their learning of theory and application. 

	Number, Length and Title of Exam papers


	All papers are single modules and are assessed through examination papers of various lengths. 



	Objectives of the Course & Skills Acquired


	A good Business Studies student will develop a wide range of skills during the course. These include:
· a knowledge and understanding of the way businesses are organised internally and the local, national and international environment within which they operate

· experience in investigating different types of business organisation in various business sectors and environments, recognising that they face varying degrees of competition.

· a direct experience and observation of the working world through visits and individual research 

· literacy and numeracy skills through analysing business situations and problems

· a knowledge and competence in the use of language, concepts, conventions, techniques and decision-making procedures in business behaviour

· the skills of research, selection, use of data, decision making and presentation

· an understanding of the importance of seeing business problems from different perspectives, working with others and contributing to the work of teams.

The syllabus specification indicates opportunities for candidates to develop the key skills of Information Technology and problem solving.  

	Course Description


	The syllabus specification consists of the following areas of study:

1)  Marketing and People 
2)  Managing Business Activities
3)  Business Decisions and Strategy 

	
	4)  Global Business

Paper 1: Marketing, People and Global Businesses

Duration: 2 hours

35% of the total qualification

Paper 2: Business Activities, Decisions and Strategy

Duration: 2 hours

35% of the total qualification

Paper 3: Investigating Business in a Competitive Environment

Duration: 2 hours

30% of the total qualification
Business studies is a useful, but not compulsory, lead-in to Business Studies, Economics or Management based degrees at university.  It is also a valuable foundation for a course in higher education in related subject areas such as accountancy and finance. It links well with foreign language degrees as well as various engineering disciplines.
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